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Uncoming Events

January 3
UVSC South Open House

January 4
UVSC North Open House

January 4-5
UVSC East Open House

January 7
Weekend College Open House

January 30
Community Education spring classes
begin

January 31
Command Spanish for Dental Staff
begins

February 4
Wasatch Winter Showcase

February 23
Quantum Learning Seminar

February 28
Turning Point’s Successful Life Manage-
ment class begins

March 4
Expanding Your Horizons

March 16-17
Forum on Children and Literature

For information on the School of
Continuing Education events go to
www.uvsc.edu/conted.

Contact Us

Utah Valley State College

School of Continuing Education
800 West University Parkway - 147
Orem, Utah 84058-5999

Attn: Diana Hunter

Phone: (801) 863-7427
Email: hunterdi@uvsc.edu
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Student life is changing across the nation, and the g
traditional student is becoming less traditional.

¢ Average tuition costs have risen from $1,818 for
public and $8,180 for private schools in
1980-81 to $5,491 for public and $21,235 for
private schools in 2005-06.

e The average time to earn a bachelor’s degree

has increased to more than 4.5 years in 1992

and it is getting longer.

A iy ¢ Low-income students aren't the only students with jobs,
middle- and upper-income students as just as likely to have
a job during school. Approximately 80% of all
undergraduates have a job.

Holldoway, K. “Different paths lead to a degree.” USA Today 10 Nov.
2005, nat. ed., sec. D:1-2.

IN ouT
Blogs Web
Email

RSS --- -mmm
(Really Simple Syndication-TiVo for the Web)

Conversations One-way marketing
Content on-the-go Tied to the computer
CGM Advertising

(Consumer Generated Media)

Weil, Debbie. "The Next Big Thing in Online
Marketing." LERN Lifelong Learning 2005
Conference. Las Vegas, Nov. 2005.

We have aWINNER!!
Kate'McPhersoniwon

dinner/and a movie for.two

with her guess. The actual humber
of Equity in Education
presentations during 2004-05
was 8,069.

Great Quotes

Did You Know?

“An investment in
knowledge always
pays the best
interest.”

The U.S. Postal Service defines Generation X as those born
1965 to 1976 and Generation Y as those born 1977 to
1994. The U.S. Postal Service found that “three-fourths of
Generation Xers and nearly eight in 10 Generation Yers say
they read direct mail advertising.”

-Benjamin Franklin

“Mind Your X's and Y’s.” Deliver Sept. 2005: 8-9.
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